
 
 

 
Smith & Wollensky Restaurant Group Returns to the Las Vegas Strip  

with All-New Location Set to Debut Spring 2019 
 
LAS VEGAS, NV (June 20, 2018)- The Smith & Wollensky Restaurant Group, Inc. (SWRG), a 
collection of iconic American steakhouses headquartered in Boston, is thrilled to announce its 
return to the Las Vegas Strip with an all-new Smith & Wollensky Las Vegas restaurant. Set to 
debut spring 2019, the highly-anticipated “America’s Steakhouse” branded restaurant will soon 
call the Grand Canal Shoppes at The Venetian and The Palazzo Las Vegas home. 
 
“We would like to thank all of our loyal guests who have been patient with us the past year while 
we searched for a new home in Las Vegas. We are excited to share that we found the perfect 
location inside the Grand Canal Shoppes,” said Michael Feighery, CEO & President of Smith & 
Wollensky Restaurant Group. “It was important for us to join a likeminded brand to debut the 
next generation of Smith & Wollensky and with that we will be able to offer a memorable 
destination for conventioneers and tourists, and a go-to favorite for locals and industry 
professionals alike. We look forward to reliving old memories and creating new ones with you 
soon!” 
 
An impressive space spanning over 14,000 square-feet and two-stories tall, Smith & Wollensky 
Las Vegas will showcase its eclectic interior and overlook the celebrated indoor Grand Canals 
at The Venetian, inside the popular shopping and dining destination, Grand Canal Shoppes. 
Located near the South Canal turnaround, guests will soon be able to indulge in Smith & 
Wollensky’s dry-aged and hand-butchered USDA Prime steaks, premium seafood and award-
winning wines on a regular basis, yet again.  
 
Celebrating 40 years as America’s classic steakhouse, the original Smith & Wollensky location 
opened in 1977 in New York City and has since become an institution known for its American 
hospitality and New-York style swagger. The time-honored steakhouse brand has expanded to 
10 locations across the top cities in America, including Boston, Chicago, Columbus, Houston, 
London and Miami Beach, and most recently a suburban adaptation of the brand in Wellesley, 
MA just outside of Boston.  
 
To learn more about the Smith & Wollensky Restaurant Group, visit 
www.smithandwollensky.com.  
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About The Smith & Wollensky Restaurant Group, Inc. 
Since its establishment in 1977 as America’s classic steakhouse, Smith & Wollensky has been 
committed to delivering unparalleled hospitality and the best USDA Prime steaks, dry-aged for 
tenderness and flavor and hand cut on site daily. Smith & Wollensky Restaurant Group is 
headquartered in Boston, Mass., and owns and operates several iconic Smith & Wollensky 
locations in the US:  Miami Beach; Chicago; Columbus, Ohio; Houston; and two restaurants in 
Boston. The first international location is now open in London.  The restaurant group, widely 
known as “America’s Steakhouse,” is currently relocating its Las Vegas location and recently 
expanded with the opening of a new restaurant in the Boston suburb of Wellesley, in May 
2018.  The acclaimed wine list, rich ambiance and exceptional service are designed to provide 
guests with a truly memorable steakhouse experience. Smith & Wollensky has received 
numerous local and national awards, including the “Best of Award of Excellence” from WINE 
SPECTATOR® and the “Award of Excellence” from Distinguished Restaurants of North America. 
Follow Smith & Wollensky on Twitter at twitter.com/smithwollensky. 
 
About the Grand Canal Shoppes 
Located inside The Venetian and The Palazzo Las Vegas, the center boasts 160 specialty brands 
and world-class restaurants nestled around a charming and faithful reproduction of Venice's 
Grand Canal, complete with cobbled walkways, street side cafes and live entertainment. 
Signature brands including Nevada's only Barneys New York, Burberry, Fendi, Jimmy Choo, 
Michael Kors, Louis Vuitton, and Tory Burch create an unparalleled retail environment that 
includes a star-studded line-up of restaurants headed by famous celebrity chefs: Wolfgang Puck's 
CUT, Emeril Lagasse's Delmonico Steakhouse, Buddy Valastro's Buddy V's and Carlo's Bakery 
and Lorena Garcia's CHICA, as well as SUSHISAMBA, Mercato della Pescheria, SUGARCANE 
raw bar grill and Once, the newest restaurant from famed Los Angeles chef, Ricardo Zarate. The 
center is also home to entertainment superstars, TAO Asian Bistro & Nightclub, and Lavo Italian 
Restaurant and Nightclub. For more information, visit www.thegrandcanalshoppes.com. 
  
Grand Canal Shoppes is owned and managed by General Growth Properties, Inc., an S&P 500 
company focused exclusively on owning, managing, leasing, and redeveloping high-quality retail 
properties throughout the United States. GGP is headquartered in Chicago, Illinois, and publicly 
traded on the NYSE under the symbol GGP. 
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